
R obert Hall Winery received the Golden State Winery honor at the California State Fair on Wednesday 

July 17, 2010, in Sacramento, California.  2,786 wines were entered from more than 600 participating 

wineries, judged by seventy -two professional wine judges. Robert Hall Winery received the Golden Bear 

trophy along with medal and ribbons for 5 Best of Class -South Central Coast Appellation  honors (2009 Viognier, 

2009 Rose de Robles, 2007 Rhone de Robles, 2007 Syrah and the 2006 Vintage Port), 3 Gold Medals (2009 Rose de 

Robles, 2007 Rhone de Robles and 2006 Vintage Port), and 7 Silver Medals (2009 Sauvi-

gnon Blanc, 2008 Chardonnay, 2009 Orange Muscat, 2007 Syrah, 2007 Merlot and 2007 

Cabernet Sauvignon).   

The top five scoring wines at the competition included their 95 Score 2006 Vintage Port, 94 

Score 2009 Rose de Robles, 94 Score 2007 Rhone de Robles, 92 Score 2007 Syrah and 91 

Score 2009 Viognier.   

 Winemaker / Director Don Brady accepted the 

honors on behalf of Robert Hall Winery joined by 

Assistant Winemaker Kevin Johansing, Cel-

larmaster Juan Contreras, Marketing Director Kim 

Murphy -Rodrigues, and National Sales Manager 

Danny Mantle.   Years of hard work and infinite 

attention to detail are invested into every bottle of 

wine made at the winery.  

As farmers first, the goal is to nurture the land 

and coax from it the finest fruit possible from the 

vineyards on the Hall Ranch -- each with its own personality and each expressing unique 

nuances that strive to capture the essence of Paso Robles.  Today, Robert and Margaret 

have established very solid roots in Paso Robles. Throughout the years, their family mem-
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September Tasks: 

¶ Irrigate  

¶ Nitrogen fertiliza-

tion  

¶ Harvest 

¶ Plant Cover Crops 

 

 

 

BOARD OF DIRECTORS 2010  
 

PRESIDENT ɬ Richard Sauret 

(805) 467-3998  

 e-mail: sauretvines@gmail.com  

VICE PRESIDENT ɬ Dale Evenson 

Cell (805) 712-2589 

SECRETARY ɬ Mike Collins (805) 462-

0171 

 e-mail :Foxrunpr@yahoo.com 

TREASURER ɬ Milt Laird  

(805) 237-9202 e-mail: miltls@aol.com 

VENDOR/SUPPLIER RELATIONS : 

Dale Evenson 

SEMINARS  

Clarence Elder (805) 237-1894 e-mail: 

chiefelder6500@yahoo.com 

Lowell Zelinski (805) 434-3331 

BOARD MEMBERS:  

 Allene Elder, Margaret Burrel -Hall,   

Tom Hinkle, Lowell Zelinski  

COMMITTEE CHAIRS : 

Social ɬ Elizabeth Torp (805) 226-8293 

Historian ɬ Suzie Evenson (805) 467-

3772 

MARKETING  & PUBLICITYɬ  AR& CO, 

INC .  

Angel Robinson  

Membership  

 Herman Salazar  (805) 467-3280  

Newsletter  

 Allene Elder (805) 237-1894 Email: 

chiefelder6500@yahoo.com  

August Tasks: 

¶ Irrigation  

¶ Fruit Exposure  

¶ Nitrogen fertilization  

¶ Harvest  

¶ Plant Cover Crops 

CAVEAT:   Articles presented in this news-

letter should  not be construed as a recom-

mendation by the author, IGGPRA Editor, 

or IGGPRA; but rather as a source of infor-

mation!  

 Our Social Chair-Elizabeth Torp 

 Our June social at Rio Seco was a smashing success.  Good food, as 

usual, and lots of people.  I encourage everyone to sign in, please.  I know there 

were more folks than the sign in sheet indicated.   

 August is coming up and I hope to see everybody there. We have 

added something new to our socials.  For the first time, members of the public 

are invited to attend, tickets are $10 per person.  This is a fantastic opportunity 

for members and future customers to eat and drink together.   Studies show cus-

tomers are more likely to purchase wine if they have met the grower or wine-

maker.   

 So if you see strangers, invite them to join you, pour them your wine 

and let a relationship develop.    
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October 2010  
September Tasks: repeat 

for October 

¶ Irrigate  

¶ Nitrogen fertiliza-

tion  

¶ Harvest 

¶ Plant Cover Crops 

SOCIAL 

LABOR 

DAY 

HALLOWEEN 


